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What Will I Be Studying?

Who Would Enjoy This Course?

How Will This Course Help Me In The Future?

How Will I Be Assessed?

Creative iMedia is media sector-focused, including studying film, television, web development, gaming and 
animation, and has IT at its heart. The course provides knowledge in a number of key areas in this field, from 
pre-production skills to full digital video creation and has a motivating, hands-on approach to learning.

The mandatory units of pre-production and creating digital graphics underpin the qualification and reflect key 
industry skills. The pre-production skills unit is assessed through an examination and contributes 25% of the 
marks for the qualification. 

The wide range of optional units cover different media disciplines allowing a course that will appeal to range 
of learning styles and allow students to demonstrate their ability and passion. Currently we offer Digital Comic 
Strip Creation (Comic Life 3 software), Digital Video Filming and Editing and Digital Graphics (Photoshop 
based).

Each optional unit is assessed through a practical task-based assessment with OCR-set tasks to support 
students in producing assessment evidence.

Students with art, design and IT talents often do very well in the practical side of this subject, but the course 
also includes theoretical and analytical elements, which bring out the skills of students who are talented in 
other areas. 

The course provides great opportunities for students to show their creativity, to utilise their IT skills, as well as 
demonstrate their understanding of the way we communicate in the modern world.

Our ethos is to engage our students in the business of meeting deadlines to exceed client expectations. 
Consequently, our students can easily progress on to Level 3 Media related courses, where they will be able 
to specialise in their chosen field – for instance print media or moving image media. The qualification will also 
help students with interest in careers in journalism, advertising, marketing, social media marketing, television, 
film, music or radio.


