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1. A new teenage fashion magazine, called BGStyle, is being published in March. 

Fig. 2 is the first draft of a mind map about a possible house style for the magazine. This mind map is to be given 
to the graphics department of the magazine. 

 

Fig. 2 

* Discuss the suitability of the content and layout of the mind map in Fig. 2 for use by the graphics department. 
You should include any strengths, weaknesses and areas for improvement. 

[12] 

The quality of written communication will be assessed in your answer to this question. 
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2. Youth# is a new youth centre. It is opening up ready for the start of the new school year so that there is 

somewhere for teenagers to go in the evening. It is a joint project between local youth workers and the Police 
Community Support Officers (PCSO). Youth# wants to develop a website to promote the centre. You have been 
asked to develop a number of pre-production documents to do this. 
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* Discuss the suitability of the visualisation diagram in Fig. 1 as a pre-production document to be given to the 
website developer. You should include any areas for improvement. 

Fig. 1 is the first draft of a visualisation diagram of the members’ page of the website. 

 
Fig. 1 

	 The quality of written communication will be assessed in your answer to this question. [12] 
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3. Three Oaks, a supermarket chain, is launching a Summer Bank Holiday Sale. In the sale it will be offering 
discounts on its summer sun products including sun cream, barbecues and ice cream. You have been asked to 
develop the pre–production documents for the advertising campaign for this sale. 

Fig. 2 is the first draft of a pre–production mood board for a television advert for the Summer Bank Holiday Sale. 
The advert will be shown on national television channels between programmes at prime-time viewing, before 9 
pm in the evening. 

 

Fig.2 

* Discuss the suitability of the mood board in Fig. 2 for the television advert. You should include any areas [12] 
for improvement. 

The quality of written communication will be assessed in your answer to this question. 
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4. EmVeTion is releasing a new comic and internet-based animation series which will focus on a character called 

Velocity Girl who is aged 14 and has the ability to move fast in water and on land. The comic and the animation 
series will be released at the same time. 

Fig. 3 is the second draft of the storyboard for the opening title sequence of the webisodes for the Velocity Girl 
animation series. This storyboard will be given to the animator, who will create the title sequence. 
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Fig. 3 
* Discuss the suitability of the storyboard in Fig. 3 for the opening title sequence of the webisodes for the 

	 Velocity Girl animation series. You should include any areas for improvement. [12] 

The quality of written communication will be assessed in your answer to this question. 
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5. ZetaLevel is launching a new construction toy based on building blocks of various sizes. The product is to be on 
sale in the lead up to the festive season in December in the UK. You have been asked to create pre-production 
documents for a promotional campaign which will use TV, radio and the internet. 

Fig. 2 is the first draft of a pre-production visualisation diagram for a digital graphic to be given to the graphic 
artist to create. The digital graphic will be used as an advert on the internet and in paper-based publications. 

 

Fig. 2 
* Discuss the suitability of the pre-production visualisation diagram in Fig. 2. You should include any areas for 
improvement. 

The quality of written communication will be assessed in your answer to this question. 
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[12]  
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6. Progressive Park is a theme park which has a new ride opening next summer. The new rollercoaster ride will 
allow riders to wear virtual reality goggles as they speed through different parts of the United Kingdom (UK) at 
various times in its history. 

Fig. 2 is the first draft of a mood board for the Victorian era section of the ride. This mood board is to be given to 
the pre-production team to help them develop the pre-production materials for this section. 

 
Fig. 2 

* Discuss the suitability of the Victorian era section mood board in Fig. 2. You should include strengths, 
weaknesses and any areas for improvement. 

	 The quality of written communication will be assessed in your answer to this question. [12] 
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END OF QUESTION PAPER 

 

Question Answer/Indicative content Marks Guidance 

1    12 Answers may include reference to: 

Recognisable diagram structure 
Content relevant to magazine 
Relevance of links between content 
Missing links between content 
Suitable detail/annotation 
Logical sequence of nodes/sub-nodes 
Fitness for purpose 
Suitability for target audience 
(graphics department) 

Suitability for the target audience of 
magazine 

Subject specific terminology covers both 
terminology related to the creation of mind 
map as well as that related to teen fashion 
magazine. 

 Level 3 
9 – 12 
marks 

Candidates will provide an 
excellent understanding of the 
question with clear explanation 
of the suitability of the mind map 
for use by its target audience 
(graphics department). 

The strengths and weaknesses 
of the mind map are considered 
in equal weighting. 

The suggested improvements 
will be well thought through and 
explained in context. 

Subject specific terminology will 
be used correctly and there will 
be few, if any, errors in spelling 
and punctuation. 

 

Level 2 
5 – 8 
marks 

Candidates will provide a good 
understanding of the question 
with strengths and/or 
weaknesses of mind map being 
described. This may be one 
sided. 

Some improvements may be 
suggested but they will not be 
wholly suitable. 

At the top end of the Level 2 the 
answer will be presented in the 
context of the teen fashion 
magazine. 

There may be errors in spelling, 
punctuation and grammar which 
may not be intrusive. 

Level 1 
0 – 4 
marks 

Limited understanding of the 
use mind map. 

Answers will be vague and not 
necessarily linked to the context 
of the question. 

 

Question Answer/Indicative content Marks Guidance 
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 Answers may be presented as a 

list rather than a structured 
piece of writing. There may be 
errors 
in spelling, punctuation and 
grammar which may be 
intrusive. 

 

 Examiner’s Comments 

The responses seen for this answer were 
better that in earlier series indicating that 
more time is being spent on this aspect of 
the specification. The responses seen 
were much more evaluative in their 
wording rather than descriptive allowing 
the middle mark band to be accessed more 
consistently The correct target audience is 
still not being referred to as often as 
expected. However, there were less 
responses seen that referred to the wrong 
target audience for the document. 

   Total 12  
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Question Answer/Indicative content Marks Guidance 

2   Level 3: 9 – 12 Marks Candidates will 
provide an excellent understanding of the 
question with clear explanation of the 
suitability of the visualisation diagram for 
use by its target audience (website 
developers). 
The strengths and weaknesses of the 
visualisation diagram are considered in 
equal weighting. 
The suggested improvements will be well 
thought through and explained in context. 

Subject specific terminology will be used 
correctly and there will be few, if any, 
errors in spelling and punctuation. 

Level 2: 5 – 8 Marks. 
Candidates will provide a good 
understanding of the question with 
strengths and/or weaknesses of the 
visualisation diagram being described. 
This may be one sided. 
Some improvements may be suggested 
but they will not be wholly suitable. 
The audience for the visualisation diagram 
may not be clear/incorrect. There may be 
errors in spelling, punctuation and 
grammar which may not be intrusive. 

Level 1: 1 – 4 Marks 
Limited understanding of the use of 
visualisation diagram. 
Answers will be vague and not necessarily 
linked to the context of the question. 
Answers may be presented as a list rather 
than a structured piece of writing. There 
may be errors in spelling, punctuation and 
grammar which may be intrusive. 

0 marks Answer not worthy of credit. 

12 The audience of this document is the web 
developer NOT members of the Youth#. 

Answers may include reference to : 

Composition 
Layout 
Clarity 
Use of colours 
Use of white space 
Fitness for purpose 
Suitability for target audience- web 
developer 

Suitability for the client 

Subject specific terminology covers both 
terminology related to the creation of 
visualisation diagrams as well as that 
related to website design. 

Examiner’s Comments 

The responses to this question generally 
focussed on the construction of the 
webpage itself and not on the visualisation 
diagram. Candidate’s suggestions were 
about how to improve the webpage. This 
again showed a lack of understanding 
regarding the purpose and target audience 
for the visualisation diagram document. 
Where candidates showed good 
understanding and so gained high marks, 
they related the issues of lack of detail in 
the diagram regarding colours, fonts and 
sizes to how the developer would find it 
difficult to create the webpage based on 
the diagram. 

The responses to this question again 
showed that candidates are being taught 
how to create the various pre–production 
documents but are not learning about the 
purpose of these documents and their 
target audience. 

   Total 12  

 

Question Answer/Indicative content Marks Guidance 
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3   Level 3: 9 – 12 Marks. 
Candidates will provide an excellent 
understanding of the question with clear 
explanation of the suitability of the mood 
board use by its target audience. 

The strengths and weaknesses of the 
mood board are considered in equal 
weighting in relation to its audience and 
purpose 

The suggested improvements will be well 
thought through and explained in context. 

Subject specific terminology will be used 
correctly and there will be few, if any, 
errors in spelling and punctuation. 

Level 2: 5 – 8 Marks. 
Candidates will provide a good 
understanding of the question with 
strengths and/or weaknesses of the mood 
board being described. This may be one 
sided. 

Some improvements may be suggested 
but they will not be wholly suitable and 
only focus on the content of the document 
itself. 

At the top end of the Level 2 the answer 
will be presented in the context of the 
Three Oaks advertising campaign. 

There may be errors in spelling, 
punctuation and grammar which may not 
be intrusive. 

Level 1: 0 – 4 Marks 
Limited understanding of the use of mood 
board. 
Answers will be vague and not necessarily 
linked to the context of the question. 

Answers may be presented as a list rather 
than a structured piece of writing. There 
may be errors in spelling, punctuation and 
grammar which may be intrusive. 

12 The following areas for the mood board 
should be considered in the answer: 

 Suitability for target audience of 
designer NOT people viewing 
the advert Layout 

Clarity/Relevance of content 
Use of different elements 
Annotations 
Fitness for purpose 
Suitability for the cliet 

   Total 12  

 

Question Answer/Indicative content Marks Guidance 

4    12 Answers may include reference to : 
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 Level 3 
9–12 marks 

Candidates will provide an 
excellent understanding of 
the question with clear 
explanation of the suitability 
of the storyboard for use by 
its target audience 
(animators). 

The strengths and 
weaknesses of the 
storyboard are considered in 
equal weighting. 

The suggested 
improvements will be well 
thought through and 
explained in context. 

Subject specific terminology 
will be used correctly and 
there will be few, if any, 
errors in spelling and 
punctuation. 

 Composition 
Layout 
Clarity 
Use of colours 
Fitness for purpose 
Font type & styles 
Order of boards 
Transitions 
Virtual Camera movement 
Suitability for target audience 
(animators) 

Suitability for the client 

Subject specific terminology covers both 
terminology related to the creation of 
storyboard as well as that related to 
Velocity Girl animation. 

Level 2 
5–8 marks 

Candidates will provide a 
good understanding of the 
question with strengths 
and/or weaknesses of 
storyboard being described. 
This may be one sided. 

Some improvements may 
be suggested but they will 
not be wholly suitable. 

At the top end of the Level 2 
the answer will be presented 
in the context of the Velocity 
Girl animation. 

There may be errors in 
spelling, punctuation and 
grammar which may not be 
intrusive. 

Level 1 
1–4 marks 

Limited understanding of the 
use of a storyboard. 

Answers will be vague and 
not necessarily linked to the 
context of the question. 

 

Question Answer/Indicative content Marks Guidance 
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 Answers may be presented 

as a list rather than a 
structured piece of writing. 
There may be errors in 
spelling, punctuation and 
grammar which may be 
intrusive. 

 

 

Examiner’s Comments 

The responses seen for this question were, 
in the main, better than in earlier series. 
Some responses seen referred to the 
correct audience for the document rather 
than the audience of the product. This 
increased the possibility of the highest 
marks being awarded. However, the lack of 
explanation of how the improvements 
suggested by the candidates can aid the 
document audience restricted some of the 
marks that were awarded. 

   Total 12  
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Question Answer/Indicative content Marks Guidance 

5   Level 3: 9–12 Marks 

There will be an excellent understanding of 
the question with clear explanation of the 
suitability of the visualisation diagram for 
the target audience of the document, 
graphic artist. 

The strengths and weaknesses of the 
visualisation diagram are considered in 
equal weighting. 

The suggested improvements will be well 
thought out and explained in context. 

Subject specific terminology will be used 
correctly and there will be few, if any, 
errors in spelling and punctuation. 

Level 2: 5–8 Marks There will be a basic 
understanding of the question with 
strengths and/or weaknesses of the 
visualisation diagram being identified. This 
may be one sided. 

The improvements suggested may be 
limited in their detail and may not be wholly 
suitable to the context. 

There will be some use of subject specific 
terminology and there may be occasional 
errors in spelling and punctuation. 

Level 1: 0–4 Marks 

Limited understanding of the use of 
visualisation diagram. Answers will be 
vague and not necessarily linked to the 
context of the question. 

Answers may be presented as a list rather 
than a structured piece of writing. There 
may be errors in spelling, punctuation and 
grammar which may be intrusive. 

12 The following areas for the advert should 
be considered in the answer: 

Composition (e.g. use of images, 
fonts, text) Layout 
Clarity 
Use of colours 
Use of white space 
Fitness for purpose 
Suitability for target audience – 
graphic audience 
Suitability for the client 

Examiner’s Comments 

The vast majority of the answers seen 
were based upon providing a critique of the 
strengths and weaknesses of the specific 
items on the visualisation diagram rather 
than the document as a whole. A large 
number of candidates also did not read the 
question correctly referring to the 
visualisation diagram as being the advert 
itself and how it would be used to promote 
the sale of the toy. This supports the view 
that this unit of work and the preproduction 
documents it refers to are being taught 
mainly through work in other units. It is 
suggested that centres develop candidates 
understanding of this preproduction 
document for future series. 

Where candidates did correctly identify the 
correct purpose and audience for this 
visualisation diagram then responses were 
of the highest standard. This highlights that 
if candidates develop this understanding 
then access to the higher mark bands for 
this question is possible. 

   Total 12  

 

Question Answer/Indicative content Marks Guidance 

6    12 Answers may include reference to: 
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 Level 3 
9–12 

marks 

Candidates will provide an 
excellent understanding of the 
question with clear explanation 
of the suitability of the mood 
board for use by its target 
audience (production team). The 
strengths and weaknesses of 
the mood board are considered 
in equal weighting. 

The suggested improvements will 
be well thought through and 
explained in context. 

Subject specific terminology will 
be used correctly and there will 
be few, if any, errors in spelling 
and punctuation. 

 Suitability of images 
Relevance to a ride 
Relevance to Victorian era 
Suitable detail/annotation 
Fitness for purpose 
Suitability for target audience  
(production team) 

Suitability for the target audience of ride 

Subject specific terminology covers both 
terminology related to the creation of mood 
board as well as that related to Victorian era 
of the ride. 

Level 2 
5–8 

marks 

Candidates will provide a good 
understanding of the question 
with strengths and/or 
weaknesses of mood board 
being described. This may be 
one sided. 

Some improvements may be 
suggested but they will not be 
wholly suitable. 

At the top end of the Level 2 the 
answer will be presented in the 
context of the Victorian era 
section of the ride. 

There may be errors in spelling, 
punctuation and grammar which 
may not be intrusive. 

Level 1 
0–4 

marks 

Limited understanding of the use 
mood board. 
Answers will be vague and not 
necessarily linked to the context 
of the question. 

Answers may be presented as a 
list rather than a structured piece 
of writing. There may be errors 
in spelling, punctuation and 
grammar which may be intrusive. 

Questio n  Answer/Indicative content Marks Guidance 
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      Examiner’s Comments 

This question was not as well answered 
as in previous sessions. The responses 
seen did not focus on the use and purpose 
of the mood board as well as previously. 
This indicates that candidates are not 
clear about the use of mood boards and 
who they are for and why they are used. 
Whilst the strengths and weaknesses 
were on the whole generally identified, the 
understanding of the purpose of them was 
lacking, together with a lack of application 
of their use to the correct audience. 

   Total  12  
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